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Creative Checklist I

Creatives Design
Advertising Design
Social Media Marketing
Video Production
Content Creations
Short Films Production
Product Photography

Candid Event Videos
and Photography
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Book Covers
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=mporary poetry culture in India, Kaafiyana
i collection of verses thot weaves o

n o reperloire which is classic ye! contemporary
an face of Life. Readers will find themselves
ance, progmatism, inspiration and memoirs.
affifudes ‘and emotions brings fo life on exciting
that you definitely wouldn’t want to miss.
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A collection of verses in English and Hindi




DBC Campaign I
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Book Covers

Pefiant PDreams

TALES OF EVERY Divas

Pefiant PDreams

TALEs OF EVERY DIVAS

.

Twenty four short stories handpicked through a nationwide

Ly

2

contest gave us De g of Everyday Divas. This is

e

not a book er ollage ol c© I, pe, survival,

i

determinatic lave. Tt is a chronicle that stands for defiance

nst various villains in life and also for dreams that are
in spite of the various odds that threaten to
diminish them. The stories portray ordinary, everyday women,

| svaig auaaz 4o satve Swmy(f pﬂnhﬂ'

rising to extraordinary challenges. Women who have transformed
f their destiny in their own right. From the lanes
as to the hills of Assam, from cities to villages, from
infidelity to commitment, these incredible women - mothers,
wives, daughters, single women, would-be brides - all have stories
that will compel you to have faith in yo » be strong and to
stand up for what you believe is right. These women are here to
inspire
Lorem lpsum is simply dummy texe of the prinding and typeseting indusery.
Lorem Ipsum has been the industry's standard dummy text ever since thel500s,
when an unknown printer toolk a galley of type and scrambled it tomake a type
specimen book. It has survived not anly five centuries, but alsothe leap into
electronic typesetting, remaining essentially unchanged. It waspopularised in
the 19605 with the release of Letraset sheets containing Loremlpsum passages,
and more recently wich deskeop publishing software like Aldus PageMaker
including versions of Lorem Ipsum.
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Cover Designed Dy:

Trriger Media Selutianz
CONGACIusIGirTiger.com
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$9.99
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www.redomin ja.com

Allthm" Name : : L EDITED BY

RHITI BOSE AND LOPAMUDRA BANERJEE
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Tuesday, 21st April, 2015
Venue:
Ramada Udaipur Resort & Spa,
Rampura Circle, Kodiyat Read,
Udaipur, Rajasthan
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Informative Content I

WAYS 10 GRAM | Qi
RULES FOR

MAKE MATH B U s I N E S S To build brand, focus on quality.
FUN FOR KIDS Through a tight control of his manufacturing mcaking

W duct that 5 allnog‘t
N y
are

100 percent pure. The competitors can only
Facebook or Twitter. Give people a reason to manage around 60 percent pure.
follow you here.

Math as games. Young children are drawn to things that are
colourful and interactive. Parents should make full use of such instincts

Tie quality to a visual hook
to push math-related games to them

(brand image).
Don’t overuse hashtags — more than

Consumers of the product quickly associate the
|0 per post is excessive.

blue color with the purity of the product. The
lack of the blue color is as fatal to the knockoffs

Build their confidence. Once you have found the point
where your child is experiencing difficulty, let them attempt very easy o the lack of purity.
questions for that topic. Every success builds their confidence

Don't follow someone to

get them to follow
and then unfollow them — o

<R Make distribution as important as
It's just rude.

Teach your child with an interactive activity. brand.

Kids need to constantly practice math to be able to score well. Hence, White's main challenge (and the majority of his
the best way is to learn from games: implementing motivating items problems) come from his need for a distribution
such as progress bars, levels, badges, and so on to show kids that they gularly, Instagram network. If people can't buy your product,

. your |3 ; = . .
are improving. ° st 75 INter actions. having a great brand is worse than useless.
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Digital Marketing I

TALES OF EVERYDAY DIvVAS

TALES OF EVERYDAY DivAs

| FASHIONS FADE
STYLE IS ETERNAL

TALES OF EVERYDAY

WOMEN

RISING TO EXTRAORDINARY

CHALLENGES;

WOMEN WHO TRANSFORMED
THEMSELVES INTO

NISTRESSES OF
THEIR OWN DESTINIES.
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Digital Marketing I
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STYLE

IS PRIMARILY A
MATTER O}
INSTINCI

CLOTHING
IS A FORM OF
SELF-EXPRESSION

GIVE A GIRL THE RIGHT
SHOES, AND SHE CAN




INTERNATIONAL

INDIAN ICON

INTERNATIONAL INDIAN ICON f\—/
ENDORSEMENT W
CATEGORIES /

= Indian
American,
3 l I I Ca m pa I g n International Canadian lcon
Indian lcon (IAl/IC State
(3111 Indian lcon
@ ncﬁaueﬂteid | =
$2500 <Worth> $2000 ms:im

9 PHASES

Silver
$I500 <Worth> §500

Gold
32000 <Worth> $1500

seasons culminating at the end of the 5th season. 3lii will be held in the United States
and Canada with subsequent seasons being held in UK, Australia and South Africa. In
season five, the show will come home to India where the best of the best in the previous
four seasons will go head to head against the best of India for the ultimate crown.

Endorsement Categories

Bronze
Waorth< 3500

Bronze m Eg
8 o
Silver EL g
> THE NUMBERS o
E N
= SPEAK? - B
: Flatinm _
INTERNATIONAL INDIAN ICON IN STATS T 7
IAINC] Cash Prize
The Indian diaspora population in the United States is comprised of 3ill Cash Prize
approximately 3.8 million individuals who were either born in India or Logoon  Logoonstage Logoonflyer  Logo on

reported Indian ancestry or race, according to tabulations from the U.S.
Census Bureau 2013 ACS. The same figure in Canada as of 2014 is over
1 million.

International Indian Icon targets nearly 5 million people across
USA and Canada.

TV ads banner/poster  /brochure website's
Pass/Tickets :
Cash Endorsement ; 3iii - 10VIP tickets for grand finale and
TAL/ICH &SI - 4VIP tickets for grand finale
Platinum/Diamend ; 10 VIP tickets for grand finale
Gold/Silver ; 4 VIP tickets for arand finale
Bronze ; 2 VIP tickets for grand finale
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12000 E Entries Expected
12 W state Indian Icons When you Don’'t Need

Indian American/Canadian Icon to catch the E ye balls NTERNATIONAL INDIAN ICON
02 §, International Indian Icon

AND
BRAND RECALL

1.5M Gy Total Footfalls Expected
$10000 & Worth of Prize Money

(singing & dancing)

500000 5 Expected On-line Viewership

(families)

2 M Q Expected Online Impressions

JUST A WAVE OF THE WINDFALL OF BENEFITS
REGISTER AS ENDORSER
on w n.com

ww intermationalindianico

| Genius Lab Performing Arts Ltd

tialent i thedield

? of music, arts
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In the guise cf Products SHETIS and oner
craatn 3 s,

LET THE EYEBALLS CATCH YOU! PR

AASSOCIATE WITH THE BIGGEST EVER
GLOBAL INDIAN TALENT SHOW

IS YOUR BRAND READY?

THE ULTIMATE TALENT SHOW FOR INDIANS WORLD OVER




We are a content house comprising a motley bunch of creative professionals of various shapes, sizes,
geographical co-ordinates and core competencies that makes content happen for big corporates, small
businesses, start-ups, individuals and house pets.

Breaking the clutter in the exponential Internet age is something we understand deeply and practice
with vigor. Wonder why this mail didn’t land up in your spam folder?

Our services include the whole realm of Branding, Strategy, Design and Development of Websites and
Applications, Events, Promotions, Social Media Management, Search Engine Optimization, Video
Production, as well as a gamut of other online and offline services. ‘

We think it is of utmost importance to be adaptable and flexible in these click-hungry times. And we
extend this principle to our clients by providing non-rigid, customizable packages which translates to
money well spent, and accurately.

Clearly a company of (and for) the Internet age, we don't own or rent any real estate. Our team
connects seamlessly online at our virtual office to get stuff done. We could meet there if you like. Give
us a buzz.

Or check ou’Efour website and showreel before you give us a buzz.
https://goo.9l/xwVVsc | https://goo.gl/JCUNNnv | https://g00.9l/yuwORE
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